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A response to the Competition Commission’s ‘Emerging Thinking’ in the Groceries Market Inquiry 
Scottish Health Action on Alcohol Problems (SHAAP) welcomes the opportunity to respond to the Commission’s Emerging Thinking, Pricing Practices Working Paper, specifically the issue of supermarkets selling alcohol below cost. 
SHAAP has been established by the Scottish Medical Royal Colleges and Faculties to raise awareness of alcohol-related health problems and to provide an authoritative medical opinion of the impact of alcohol on health. Alcohol consumption in Scotland and the UK as a whole has doubled between 1960 and 2002
, with the UK now being one of the heaviest drinking countries in the world. Alongside this increase in consumption, there has also been a steep rise in alcohol-related health harm. In Scotland, twice as many people are dying an alcohol-related death than anywhere else in the UK
, and rates of alcoholic liver disease have increased 52% between 1998 and 2002
. 
Evidence suggests that the cost of alcohol is an important determinant of alcohol consumption, particularly for younger drinkers. Research has shown that alcohol prices have an effect on the level of alcohol consumption and related problems, with a reduction in price usually leading to an increase in consumption
. For this reason SHAAP notes with concern the admission made by UK supermarkets to the Commission’s investigation that they regularly engage in below-cost selling of alcohol, using alcohol as a ‘loss leader’ to attract more customers into their stores. 

SHAAP believes that cheap drinks promotions and multiple purchase offers are irresponsible given the evidence linking low pricing with increased alcohol-related harm. Below-cost selling of alcohol directly undermines the effect of alcohol taxation, a mechanism used by many governments to control alcohol consumption and related problems which explicitly recognises that alcohol is to be treated differently from other consumer products. 
SHAAP acknowledges that health concerns related to product pricing may be outside the remit of the Commission’s investigation. However, the supermarkets’ practice of selling alcohol below cost as a means of gaining a greater overall market share is potentially harmful to consumers and communities and needs to be addressed. 
SHAAP hopes that the Commission will be able to give consideration to the concerns raised in this submission. If you have any questions please feel free to contact: Dr Bruce Ritson on 0131 247 3667, email: shaap@rcpe.ac.uk 
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