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1.0
About Scottish Health Action on Alcohol Problems
1.1
Scottish Health Action on Alcohol Problems (SHAAP) was established in 2006 by the Scottish Medical Royal Colleges and Faculties to provide an authoritative medical voice on reducing the negative impact of alcohol on the health and well-being of the people of Scotland. SHAAP is a member of the Alcohol Health Alliance UK, an alliance of medical bodies, patient representatives and alcohol health campaigners working together to raise awareness of rising levels of alcohol health harm in the UK.
2.0 
SHAAP’s response to the CAP/BCAP Code Review Consultation relates to those provisions of the codes that cover the advertising of alcoholic drinks.
3.0
SHAAP’s position on the CAP/BCAP codes covering the advertisement of alcoholic drinks
3.1      SHAAP is not responding to specific questions in the consultation concerning the rules governing alcohol advertising. Our general view is that rules covering alcohol advertising should not be a matter for industry self-regulation. 
3.2
We are concerned that the way the codes are drawn up in the current system is not sufficiently protective of public health. A consultation process that involves industry and health bodies, organisations with fundamentally incompatible aims and objectives, can only result in compromised standards, even if those standards are then rigorously enforced. 
3.3
We are concerned that as a consequence of industry self-regulation, attention is diverted from public debate about whether it serves the public interest to allow the promotion of products that have a substantial negative impact on public health in the UK. Alcohol is no ordinary commodity. It is a dependence inducing psychoactive drug for which there is no ‘safe’ dose. It is linked to more than 60 types of disease, disability and injury. Alcohol has been ranked the 6th most harmful drug in the UK, ahead of tobacco, cannabis and Class A drugs such as Esctasy and LSD.
   
3.4
There is a growing body evidence linking alcohol advertising and consumption. A recent systematic review of longitudinal studies of the impact of alcohol advertising on adolescents found consistent evidence to link alcohol advertising with the uptake of drinking among non-drinking young people, and increased consumption among their drinking peers.
  Given the substantial burden of harm linked to alcohol use in the UK, particularly in Scotland where the death rate from alcoholic liver cirrhosis
 is now one of the highest in the world, SHAAP is increasingly minded to take the view that a complete ban on alcohol advertising will offer the best protection for public health. 
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